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A Note from the CEO

Here at Alfagreen Supreme® our mission is to : If Ste,
: provide you, our customer, with quality products  : Cl Clgl'een i .*
: and services at an affordable price. In pursuit of : supreme oo

: your expectations, we recognize you have Our Prarmise Alidlio. .

: raised the bar and that you want to know how : Your Superior Feed™

T owe are going to assure you of our acceptable : Serving the growing demand of the poultry industry as well as the nutritional needs of specialty species such as equine,
: . : poultry and rurinant species.

i practices related to FDA and Regulatory :

: compliance, quality assurance, and safe : Olur processing techniques:

: ; ; “ : o enhance the nutrient profile

: operating procedures. Slmpyl’y put, say what we : s Lt sty GEosies

: do and do what we say.” Additionally, we : s improves the protein utilization & increases the feed effectiveness

recognize your increasing awareness to the
i nutrient traits of our dehydrated alfalfa and in :

our quest to fulfill your expectations, we have Alfagreen Supreme(® also produces OCIA Certified Organic Alfalfa to meet the increasing demand for organically produced

: expanded the monitoring and testing Of our : ingredients. We look forward to your visit at our booth # 3147, in Atlanta, at the annual International Poultry Expo
H : of your inquiry at (800) #34-8563.

§a|fa|fa products and quality assurance : Al S S
i processes. : \ _

: Featured to the right is our invitation to the
i International Poultry Expo in January (24-26.) |
would welcome the opportunity to meet with
i you during the week in Atlanta. Please contact
: me so we can schedule a time to discuss your
i potential needs. Call (800) 834-8563.

Research suggesis layers fed with additional lutein will assist diets to mitigate the depradation of human eye sight.

i On behalf of my fellow shareholders and Board
: of Directors, | want to thank you for your
: business and look forward to continuing our
: mutually beneficial relationship and the new
: relationships we hope to create.

Sincerely,

: Kenneth E. Vaupel
CEO Kenneth Vaupel, seated in front, pictured with the Alfagreen
Supreme® Board of Directors.



Letter from the Editor

“What's your concern
about Your Lucerne?”

©we here at Alfagreen Supreme® crented this

i newsletter as a quarterly tool to keep us
connected to You, the prospective or existing

i customer. As Editor, | will strive to ensure that
this newsletter is accurate, entertaining, and
above all, informative. | strongly encourage

i readers to write bn with suggestions on toples,
i questions on articles, or anything you feel
needs to be added. | Look forward to hearing

i from you and hope You enjoy this newsletter.

The theme of this newsletter ls “What's Yyour

i concern about Your Lucerne?” So what s

i Lucerne? Lucerne Ls another name for alfalfa,

i an lmportant, protein rich forage that shouldl be
a valued part of an animal’s diet. Seeing how it
i ls such an lmportant part, we, at Alfagreen
Supreme®, ave dedicated to making suve that
You know the lportance and qualities of good

i alfalfa. So, Look forward to learning wore about

Eoour dehydrating process and how our product
i differs in future newsletters.

Respectﬁ/tug yours,

Chrilstine M. Noyes, Editor

“Living to Serve”

During the 78th annual Ohio FFA
State  Convention,  Alfagreen
Supreme® attended the blue and
gold banquet of the Ohio FFA
Foundation. The highlight of the
banquet was the auction of the first
painting in a series of paintings,
depicting the FFA Motto. The
painting entitled “Living to Serve”,
was purchased by Alfagreen

Supreme® for $5,500. Alfagreen
Supreme graciously donated the
painting back to the Ohio FFA
Foundation where it is proudly
displayed in the Ohio FFA Center.
Alfagreen Supreme® is also a
proud sponsor of the National
FFA, and attended the National
Convention in October.

Ken pictured with Artist and other FFA reps. Also pictured in the blue and gold jacket is
me, your editor; | learned about AGS through their affiliation with FFA.
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